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“We’ve been floored by the
responses we’ve gotten from folks
wanting to be involved in this
year’s show,” said David Brown, the
general manager and vice president
of Parkway Ford. “This year we
added a stage for the bands and
upped the music, brought in more
country.”

He’s talking about the 6th
Annual SVT Cobra, Mustang and All-
Ford show held Aug. 25 at Parkway.
To look at it, you’d think it was a
block party of some sort, taking
over not just two of Parkway’s sales
lots, but the street in between as
well, which was closed for the event
this year.

The local branch of the SVT Cobra
Mustang Club puts on the car show.
This year they blew away last year’s
record 144
entrants with
182 Ford entries
in 32 classes.
Everything from
daily drivers to
modified vehi-
cles could enter,
and this year’s
mix was amaz-
ing. You could
find everything
from a 19641/2

Mustang
(recently pulled
out of a museum
for the show) up
to a Volvo with
a modified Ford
engine.

Those in the show took it seri-
ously, coming out early to line up
their cars, remove any bugs or dust
from the ride over and polish the
tires. At 9 a.m., the early entrants
had their heads in engine compart-
ments making sure there wasn’t any
exposed dirt or oil that would knock
off precious points in the judging.

The SVT Cobra Mustang Club

approached Brown about the show
six years ago. With his blessing they
took over part of a lot. But the show
isn’t just fun for the club. It’s also a
fundraiser for numerous charities,
including St. Jude’s Children’s

Hospital. This
year the club
expected to
raise a minimum
of $500 for
charities at the
show; annually,
it donates
$2,000.

The New Hope
United
Methodist
Church youth
group was also
on hand selling
hot dogs. The
proceeds help
raise money for
several of the
group’s activi-

ties, including sending members to
Carolina Cross Connection, a camp
experience in western North Carolina
that allows campers to give some-
thing back to the elderly through
home improvement and home visits
with shut-ins. “It costs about $100
for each camper to go, and we don’t
want to turn anyone away because of
financial needs,” said youth pastor

Dave Jackson, who hoped to raise
$700 during the event.

“This year we took the show to
the next level,” said Brown. “We
brought vendors in for the first
time, and the city agreed to shut
down Hutton
Street. We had
Mobile
Entertainment,
Kelly’s Bars and
Grills, Auto
Trader, and Auto
Color Match all
here today.”

For folks
looking to make
improvements
on their current
car, Parkway
was the place to
be. Of course, it
was also the
place to be if
folks wanted to buy a new car. “We
got lucky with some timing,” said
Brown. “Ford came out with an
owner-loyalty program just in time
for the show. Through September
third, anyone who brings in a 1998
or newer Ford for trade will receive
$3,000 off the sticker price of any
Mustang on the lot with the excep-
tion of the Shelbys.”

In addition to the vehicles on
display, both for sale and in the

show, there was plenty to see. The
Town and Country Cloggers hit the
pavement hard in the 90-degree
heat, tapping to the beats played
by Rock 92. Kids could play in a
bouncy house provided by Boone
Entertainment, and everyone
enjoyed treats like Hawaiian shaved
ice, ice cream and fresh lemonade.

NASCAR fans got up close and
personal with David Gilliland’s No.
38 M&M Ford Fusion show car. And
country-music fans could hear con-
certs from the True Brothers and
Carolinas native Ansel Brown,
whose latest single is being played
on local radio stations and will be
distributed in September.

While Brown sold 30 cars last year
during this open house and car
show, that’s not what the show is
about to him. “We’re laughing at
night because this show has gotten
so big. Because of the free admis-
sion, the show gets bigger every

year, and we
welcome people
to come out. We
plan the show
for the last
weekend before
school starts so
that families
can come out
and have fun.
Our open house
is our way of
saying thank
you. 

“We want
people to come
out and have a
good time. This

is not about trying to sell 50 cars
in a day. It’s about welcoming peo-
ple into our dealership now so that
they’ll come back [when they are
interested in buying a car].”

Brown wants people to mark their
calendars now for next year, when
the show’s sure to grow some more.
Joking, he adds the show’s, “the
second biggest thing for Winston
after the Dixie Classic [Fair].”

And for Ford fans, it just might be.

By Kim Justen
S P E C I A L  S E C T I O N S  W R I T E R

■ Jeep Liberty shows its (slightly) tougher side: Completely
redesigned, the midsize 2008 Liberty sport utility features classic
(square) Jeep exterior styling paired with a more functional interior,
increased cargo room and rear-seat legroom. It will also feature and
the industry-exclusive Sky Slider full-length, open-canvas roof. The
base price is $20,990, including $660 destination. The usual Sport
and Limited models are back this year. The Liberty will begin to
arrive in dealerships later this year. Standard on both models is a
210-horsepower 3.7-liter V6 engine, although the Sleuth is banking
on a return of the wonderful turbo-diesel engine option that was
snapped up on the previous Liberty.

■ New CTS just a month away, but you’ll have to wait for the
CTS-V: The 2008 Cadillac CTS will launch soon with what General
Motors says will be a higher
level of technology, luxury and
performance. With many new
standard features and a long list
of new options, the CTS is, thus
far, Cadillac’s most affordable
car. For a base price of $33,000,
you’ll get a 263-horsepower, 
3.6-liter engine, an all-new
redesigned cabin with handcrafted accents, 17-inch wheels and tires,
Bose-brand eight-speaker sound system, stability control, and 
polished-aluminum exhaust tips. Optional, although the Sleuth thinks
this should be standard, is a 3.6-liter engine with 304 horsepower
and a 25-percent reduction in hydrocarbon emissions. There’s no
word yet on the high-performance CTS-V, although the Sleuth hears
that as much as 600 horsepower might be available.

■ New C-Class hits the road: When gearing up for its August retail
launch, Mercedes-Benz USA took its new-generation C-Class sedan
on the road to allow some 30,000
potential buyers to get a preview
of the new car and put it through
its paces. The ride-and-drive
event, called The C Drive, literally
brought the vehicle to where buy-
ers live. The C Drive is the
hands-on element of full-on mar-
keting campaign, the largest in
the company’s history, which had been under way for several months.
MBUSA has been building interest through microsite (www.mbusa.
com/TheNewC) on MBUSA.com, which, to date, has yielded more
40,000 potential buyers and averages 40,000 visitors each week.

Market indicators
Advice for Chrysler: It’s unusual for the Sleuth to receive
e-mails that suggest how a manufacturer can improve its

products. However, the Sleuth is pleasantly surprised to find a high
number of well-thought-out and articulated notes suggesting how
the “new” Chrysler might define itself now that is no longer part of
DaimlerChrysler. Suggestions range from creating niche products
to bringing back the Plymouth name. Regardless of what’s hap-
pening on the corporate front, there’s an obvious love for Chrysler,
not to mention eternal optimism for what the company could
become.

An earlier 2008?: The Sleuth isn’t done polling all the manu-
facturers, but it appears that the new model season is coming

a bit earlier every year. Some manufacturers announced 2008 model-
year changes in early July, such as Nissan/Infiniti. Mazda has pre-
sented the Sleuth with its highlights as has General Motors.
Competition drives this, but it has to end somewhere: You can’t
announce 2009 models in January of 2008, can you? Then again,
some manufacturers are announcing 2009 models now.

The $33,000 base price of the
CTS is within range of many
buyers, but the Sleuth thinks
the optional 304-horsepower
engine should be standard.

Here’s your advance look at the
Mercedes-Benz C-Class,
although if you happen to be in
the right place at the right time
you might get to drive one.

The new Liberty looks like a scaled-down
Commander, which is a direction — square — the
company seems to be heading in. We’ll have to see
what the new Grand Cherokee looks like.

Parkway Ford’s 6th Annual Carolina Regional SVT
Cobra, Mustang and All-Ford show is a success

2007 fundraiser has record number of entries, big turnout

Photos by Allie Brown

This year’s Carolina Regional SVT Cobra, Mustang and All-Ford show at Parkway Ford featured a record 182 entries in 32 classes.

David Brown, the general manager and vice president of Parkway Ford,
gets behind the wheel of his favorite car in the show, a 1969 Mach 1
Mustang owned by Scott Helde of Summerfield.

Tim Stinson of Elon has a Cobra tattoo
on his leg to match the Cobra emblem
on his car.

Five-year-old Cade Kellam brought his
Mustang to the car show.
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